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A Sales & PR Background

A Founded Londonlaunch in 2000

A President of ISES UK (2008/09)

AfiThe man who knows ev
the London sceneo. (A

allegedly!)



Can | attribute any of this to networking?

ARnThere are those who think they can an
usual | y Heniy dndt . i

First you start with aieven oinf ofowhaedore
youdre getting there

The only way youbre ever going to succ

The greatest idea in the world is 1% - making it happenis99% -y ou 6r e goi
to need help

Although people are quick to say how much tougher things are these days, the
rise of the social networks has oiled the wheels somewnhat.

| t 6s harder to raise money but easier



So what is Londonlaunch?

It started as a directoryf or PRs an dommomty for thé evens
sector

Londonlaunch.com i interactive online resource
Londonlaunch:Learn i networking events and educational downloads

Londonlaunch:live i hi-tech exhibition housing our LiveTech conference.
Whoo6s in the room?

Londonlaunch:games i our exclusive Olympic partnership with Inside the
Games and Team 2012. Live networking events are also at the heart of this
initiative.

londonlaunch£

insidethegames



contactus add your company latest news © sHARE HER®E..

london’s events community

londonlaunch’
m

VENUES CATERING ENTERTAINMENT  SERVICES HOSPITALITY  SPECIAL OFFERS EVENTS  PACKAGES

The Hospital Club

The Hospital Club is unique in
thatitis designed specificallyf...

Bateaux London - Sodexo Pr...

Journey down the Thames with
Bateaux London, the capital's
leadin...

Churehill War Reems

Entertain with a difference at The
Churchill War Rooms; the
prese..

HMS Belfast

HMS Belfast, one of London's
most iconic venues, offers the
oppor..

0OX02

0X02, afabulous new events
space on the second floor of the
Sout.

M

Rooftop Garden Barbecues
Where better to enjoy a summer
barbecue than our rooftop
garden o...

Father's Braai Day!

Juoin us for a three course South
African inspired buffet featurin...

BBC Proms In The Park

The iconic BBC Proms in the
Parkis a musical extravaganza
with s

Summer Offer! Host Your Me...

Combine your meeting or
product launch with a post-
presentation g

Urban Golf Christmas Party...

Urban Golfisn't just another bar
or hotel but a completely uniqu...

» search all special offers

Balls Brothers, Victoria
A contemporary ground level bar
moments away from
Buckingham Pala...

londonlaunch

Discover fabulous places and
inspirational spaces, innovative
sup...

The Curzen Milleank Cinema.
The Millbank Cinema and Media
Centre is situated in the heart
of

Thistle Euston

Located in 3 quiet street yet
within walking distance from the
ne...

Balls Brothers, Mulligans ...

Adtruly traditional Irish Bar,
Mulligans is the place fo find
the..

Summer Spa Experience!
Treatyour team to an exclusive
spa experience and enjoy our
Calm...

Make your Summer Party Pop...
Make your Summer Party Pop
with a Free Prosecco Reception
atCent...

Pimms o'clock!!

August Offer: 0% discount on
room hire and a glass of pimms
for

August Discounted Room Hir...

Room Hire Discount 30% off
room hire throughout August

July Discounted Room Hire

Room Hire Discount. 25% off
room hire throughout July!

searcr: I 5> ETTEORS oo | A2 ETONET O wccom S sonou % wyssioutes

find vour suppliers

Find innovative suppliers, event caterers Q
and great ideas for your events in London

aet inside the aames

Venues and suppliers we recommend for
the Olympic & Paralympic games

event pitch board
Post your requirements live online &
any relevant suppliers respond

events industry forum
Join the discussion and interact with
other event professionals

londonlaunch blog
The "event-full’ blog from our CEO, Will

Broome (Past President of ISES)

free resources

Gathering useful hints, tips and ideas
from other event professionals

0 weskly events bulletin
2% Bethefirstto receive event news,
= ideas, reviews, offers and invitations

my favourites & shortlists

Your FREE, personalised, online tool
used to save information and enquire

upcoming events
If its notin our events calendar, the
eventis probably not worth going to!
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londonlaunch"

LEARN

The irony of the popularity of our old fashioned networking events is not lost
on me! Although we are incorporating an amazing new App to facilitate this i
I tds the old school event | eading the

round...

londonlaunc e

Network
Connect
Learn

We are committed to helping event buyers
& specifiers discover new companies and
ideas, leam best practice techniques,
discuss issues and meet each other...

Networking Events & Seminars FREE Expert Guides




londonlaunch(

LEARN

Facilitated Networking




’londonlaunch"

eZoll

Arotally new hi-tech, interactive show concept
Conference wit
Roomo

AThe Diamond Reception with Boris Johnson

AOLi veTechd

AOWhoods I n the

ALive365

O sumre mEE

londonlamch’

(€% 2011

ABOUTLIVE  WHYVISTT?  WHYEXHIBIT?  VENUE ~ SEMINARS ~ MATCHMAKING  TESTIMOMIALS 365

londonlaunch:live is an
exhibition, meet the buyer,
networking and educational
event dll rolled into one.

The new londonlaunchiive concept was staged for the very first
time in 2010 and is set to be even bigger and better for 20111

The uniquely formatted show brings together London's finest
venues and event services plus all the key event planners and
specifiers, in the ultra cool surroundings of the Saatchi Gallery
in Chelsea, London for two high impact days.

Register to attend 2011 » About heli > L h:live365 »
Londonlaunchdive 2011 = So what did people think about Y Browse and contact
Saatchi Gallery y the inaugural londonlaunchiive potential venues and
i Chelsea, London 20107 suppliers in our all year
i Find out what our exhibitors, >3 round virtual exhibition
19th / 20th October 2011 attendees and the events. "»| MM 55 otiondonalunchive.
10am - 6pm / 10am - 4pm ‘community thought of our first
show.

londoniaunch:dotcom londonlaunch:live londonlaunch:learn londonlaunch:

Venues About Live Upcoming Events Venues
Cateting Why Visit? Register To Attend Catering

londonlaunch’”’

app

'bndoqlcunch’

HOME WHYVISIT? ~ WHYEXHIBIT? ~ VENUE  SEMINARS  MATCHMA

About live

‘The new londonlaunchiive concept was
revealed and staged for the very irsttime in
2010 andis setto be even bigger and beter
for 20111

‘The uniquely formatted show brought
together London's finest venues and event
senvices plus all the key event planners and
specifiers, in the ultra cool surroundings of
the Saatchi Gallery in Chelsea, London for
two high impact days.

1500 of the most influential and important
event decision makers were at this invitation-
only event to meet with venues and suppliers
~allin an environment where ideas could be
swapped, contacts made and business

For all press enquiries, including images,
contact Peter Heath on 0207 471 2600 or
email peter.heath@londonlaunch.com

Live2010




ANetworks and networking are thrivingand the recession has
accentuated this phenomenon

A=rom business groups facebook ¢ SQNB | ff R2;
ASONB Iff lailAy3d Kdzy RNBRa&a 2 N
things

A SONB ONBFIOAY3T dzaSNJ ISYSNI 0S|
far more powerful than editorial or advertising.

AdQa |ttt | o@sHaling©®dridntes, axhdrtiger 2 v
iIdeas and contacts

1.3 You I



AThe days of keeping your cards close to your chest are over.

Agencies publicallyelebratethe succes®f competitors for the greater
good.

AGQa 3I22R FT2N) odeateyiSaikat AT &2dz Ot y
AKS 06Said |GGAGdzZRS éndughtolg@x8undh & (2 1V
Af your attitude ispositive and your ethos is tsupportand help
O2YLISUAGRNEZ &2dzQf f

AAs long as you strive to be tihest

Aut with this comes danger. Your every move can be scrutinised and your
brand is at the behest of others. Turn to your advantage.

Anikileaks Dominos orYoutube Tripadvisoretc.

AEven the review feature onondonlaunciK I & Of F A YSR A 0 Q&
victims! o

O tripadvisor

get the truth. then go®




Arake it on the chin and react quickly

{¥ BPGlobalPR

BP Public Relations

@BPGIlobalPR Giobal 491 946 187,625 8048

This page exists to get BP's message and mission Tweete = Folowng — Folowers Listed

statement out into the twitterverse!
We've eliminated the huge turtle surplus in the guif. Next on our list:
dolphins, whales, and reporters. http.//ow.ly/26x6u

Hephy

about 21 hours ago via TweetDeck

bp Official BP &

@BP_America Gulf of Mexico region
Official BP Twitter. For info on oil spill response efforts,
visit bp.com. To file a claim: 800-916-4893. To report




The Social Media Map 2007

AROD, WINDOWS LIVE)

THE. \CY NORTH \
A

S & : -

o .
MAP OF ONLINE COMMUN msj
AND RELATED POINTS OF INTEREST

GEOGRAPHIC AREA REPRESENTS
ESTIMATED SIZE OF MEVBERSHIP

e NOOB SEA

(NoT A COMPLETE SURIEY.  SIZES BAEDON BEST FIGURES I (oL FND
BUT INVOLVED SOME GUESSWORK. DO NOT USE FOR NAVIGATION. )




The Social Media Map 2011
BLOGOSPHERE
(coRe

FEGON)

MAP oF ONUINE COMMUNITES

SIZE ON MAP REFRESENTS VOLUME (F DALY SOCAL ACTNITY
(FodTs, CHAT, £7C). BASED ON DATA GATHERED OMER THE

SPRING A0 SUMMER of 2010




To Po Po oo To To To Do Do Do I

The Power of Online

Nearly 2,000,000,000 actively online
1 in 13 of all humans use it
17% of these people use internet on the move via mobiles

44% log on for News & Events e You

42% log on for Networking/communicating with friends =

37% log on for research for work oo ®cbo
22% log on for networking for work i Tttt
5.5% log on to take on a different personality!

85% of children own a mobile phone

73% own a book

60 millioniphonesK S 6 SSy &2t R o0dzi D223f SQa
market leader.

Source: Global Web
Index Oct 2010



A 675 million active users
A 50% log on every day
A On average, every user updates 90 pieces of content

Source: Global Web
Index Oct 2010



The DOs and Definitely nDo

Do get involved. SoMe is essential.

Do Not chase friends. | t 6s pointl ess
Do be yourself

Do Not have a live feed from twitter to Linked-in!

Do be useful & helpful to others

Do Not change your relationship status without permission!

And if you have to...

Do come across as so gloriously self-abs or bed t hat
to be joking!

And be a bit funny If you can too!

| Winning 4.2m followers



In a Nutshell, What should | do?

AShare contacts and ideas

Ensure youtbo® @gdires d@mof or 065
wor do.

Atods slow burn, but if youbd
towards you and the benefits will come back to you.

Avou need to know what you want to achieve

AKnow where youbre going, na
getting there. Driving across the USA.



So Why Network?

There are 3 reasons to network
1. To build your profile (better known)
2. To build your knowledge (better equipped)
3. To build your referral network (better connected)

If you understand thisii t 6s easier to formul ate a
take with you to (and even build in to) events.

People use digital/social media for different reasons.



Aror me, twitter is the most effective SoMe tool because

I to0s I nstant gratification ar
and it allows me to be me.

A.inkedin is more of a referral building network and

although | have 500+ contact s
my twitter feed | i nks 1 n to I
out!

A prominent figure once intr
put the O6twitd Iinto twitterol

AEveryone loves a twit!

Adowever, the most effective form of networking is to turn
up to an event. Alone and up for it.



But why are you doing this...

ABefore you join any network, virtual or actual, be clear on

what you want to achieve from each one.

AJnderstand how each of these networks can help you.

Be prepared for the commit me

the time youol I need to I nve:c
Al't s not automatic, no matte
AGive more than you take



For example...

Ainked in is great for serious busi nes
very specific advice or business contacts. Becoming better connectedi i t 0 s
a referral network.

Arwitter is viral i great for re-tweets, getting your personality across in bite-
sized sound-bites and building profile.

A-acebook is more social/fun/personal i | tend to use it for personal interests
and am only o6friendsé with actual o6fri
strive for as many friends or followers as you can get.

Arhis can only really happen naturally on twitter as people have to suffer your

comments as a result. A true test of
Anlf you want a job in Silicon Valley t
can forget i1t 1 f your KIlout rank 1 s be

Ecademy



Be better Known

Ao whom?

An one or more industries?

An a particular geographical area?

ANhich types of people? Directors? Managers?
Executives? PAO0OS? You can sho
AThese are the guys who will spread the word so

understand who their respective audiences are 1 think

onestepaheadi your f ol |l ower 6s f ol | c
ANVi th online networks, itos n
everyone

AThe game is much bigger and the word can be spread
further, wider, faster...



Be better Known

Avou can quickly grow a global following.

ABut there are lots of niche groups, networks and interest groups which can be
more valuable.

Atoés easier to spread the word but h
about you and your brand.

Avly advice is live and let live.

Dondt worry about what others say, |
My style is to |let everyone think I
(mostly!)

Atoés worth considering AAfter someon
descri be me to others?0o



Be Better Equipped

ToPo oo Io Do Do

Building a business is all about learning from your mistghas digital media
YSIFya é&2dz OFy €SINY FNRY 20KSNJ LIS2LIX
2S YySSR (2 fSIFENYy FTNRY 20KSNJ LIS2LX SQa
AdQa | gl e G2 Frad 4N O] adz00Saa

2 S R2Yy QU 2F0Sy F¥SSt 4S FI OS dzyAljdzS C
have often been there before

Culturally, people are willing to shageesven competitors

LT @2dz dzaS (0KS RAIAGFIE ySOUg2Nyja STFTFS
people with the skills and experience to help you.

. 2dz YSSR U2 OGNB G2 3IAGBS Y2NB GKIy @2
LT &82dzQNB dzaS¥dzZ yR Fdzyye GKS I ga



Be Better Connected

Too Joo Joo J>o T T T To To Bo Do Do T I

LGQA& bhe¢ | 062dzi RANBOUGO alkfSa

LOQ& & YdzOK FFo2dzi Wb2d 22NJAy3IQ |4
Look around yowg how many people are here to buy?

How many are here to sell?

ALL OF US!

So what worse place to try to sell something!

Build relationships

These people will refer you to 5 others on average thro8givé

Gain trust and be patient

2 KSY GAYS&A IINB (2dAKSE &2dQff 06S FTNRY
Join networks to build strong relationships

Surround yourself with people you trust

| 1 S | AGNIGSIAO FLIINRFEOK (2 gKAOK A
genuine friends who will help you develop your career and business! People
carecAiQa y2i0 | KSFENIfSaa ¢2NI R®



So what does all this mean for us?

1. Listen, monitor and gain insights

2. Get involved in the digital world around

youcA 0 Qa OGKSNB F2NJ 4KS aF 17
3. Embrace openess and transparency

nd® 9y Il IS R2Yy QG ONRI ROI ai
5. Be flexible enough to adapt



10 useful/interesting people to get to know or follow
Me! @willbroome, @ondonlaunch

Tiffany St James (Digital Media Strategist)
AndyLopata(Networking Expert)

Mark Shaw (Twitter Guru)

PoppyDinsey(WIWT & hilarious style icon)
Jeremy King (Editor, Event Magazine)

Andrew Bloch (PR Guru)

Mike Kershaw (Events Guru)
PeterKerwood(Marketing Guru)

Jonathan Byrne (Incoming President ISES UK)



Thanks for listening!

@willbroome
@londonlaunch

Will.broome@londonlaunch.com

07767 688 866 (call me);)


mailto:Will.broome@londonlaunch.com

